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What’s Cooking with Wimmer Cookbooks?

Wimmer Cookbooks has everything a publisher could need
under one roof. From the time a publishing consultant contacts
you to the moment your cookbook is completed, everyone
entrusted with working on your project is working together to
achieve your goal. We recognize each book is special, which is why
we closely monitor each book’s progress in-house.

Wimmer Cookbooks offers publishers tools to enhance the
cookbook publishing experience. For example, Wimmer holds an
extensive and informative one-day workshop in our new CGX
University several times a year. This workshop gives publishers the
opportunity to meet the Wimmer staff and tour the facility where
books are produced, stored and distributed.

Additionally, Wimmer has a reputation for producing the
highest quality of cookbooks because we have a trained staff ready
to support and guide you through this process. We have superior

\ ot %
A Danny Bailey and Seminar participants enjoy Claudine Destino’s
cooking demonstration in the new CGX University Memphis.

publishing consultants; knowledgeable customer service represen-
tatives; a creative design and formatting department; an exceptional
presstoom with a new state-of-the-art Komori Press; a large
distribution operation that serves all national book chains and the
technologically-equipped CGX University. Each of these depart-
ments includes genuine individuals and state-of-the-art equipment
that will ensure your cookbook is a quality publication.

The people at Wimmer Cookbooks take pride in our
welcoming atmosphere and look forward to sharing the cookbook
experience with you. You are always welcome at Wimmer
Cookbooks, and we hope to see you soon!

Jerry Southall demonstrates the 4-color
process used in lithographic printing.

Doug McNeill demonstrates how the
different parts of a cookbook are placed
together in the Bindery, with the help of
Wimmer’s Melanie Moore Thompson
and Eunice Wheeler.



A Message from the President

ave you noticed the “A Consolidated
H Graphics Company” tagline on materials

you have received from Wimmer? Did you
ever wonder what it meant? If this sparks your
curiosity, look on the back panel of this newsletter
under the Wimmer logo. There it is, quietly sleeping
under the logo. Does this impact you? If not, it
will soon.

Consolidated Graphics is one of the greatest
success stories in the printing industry. With recent
acquisitions this little company is just about to
surpass the ‘billion dollar’ mark. Publicly traded
under the NYSE symbol CGX, Consolidated
Graphics has been consistently outperforming our
competition. CGX has a sound business philosophy
of acquiring good businesses that have solid
customer bases and improving them.

Wimmer Cookbooks fits this profile perfectly!
For many years Wimmer carved out a niche in the

book publishing world as the leading cookbook
experts. Combine that expertise with CGX, and
you have a company that can reach from coast to
coast and every where in between, providing our
clients with services no one else can match.
Wimmer transcends basic services, not only helping
you produce a successful cookbook, but supporting
you in practically every other need in the printing
business. You need point of purchase displays?
Count on Wimmer. You need typical commercial
print to support your book? Count on Wimmer. You
need one to one marketing solutions to fuel your
sales? Count on Wimmer. Come to think of it, if
you need anything in the printing business, count
on Wimmer and, of course, CGX.
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Making the World Healthier with

The World’s Healthiest Foods,
Essential Guide for the Healthiest
Way of Eating by best-selling
author George Mateljan is hot off
the press at  Wimmer
Cookbooks. This book has
international appeal, making it
unique to Wimmer because it
is being shipped to many dif-
ferent countries around the
world as well as throughout
the United States. In fact,
Wimmer is handling all of
the fulfillment orders,
domestic and interna-
tional. “This introduces
our company’s product
to many new markets
around the world. We have
been thrilled to be a part of this proj-
ect,” said Doug McNeill, Vice-President of
Wimmer Cookbooks.

The World’s Healthiest Foods, which released in July 2006,
presents a unique approach to the “Healthiest Way of Eating.” It
features 500 Mediterranean-style recipes, most of which take

The World’s Healthiest Foods

seven minutes or less to prepare. The 880-page book not
only contains recipes, but informs readers what to
eat to keep healthy and focuses on the World’s
Healthiest Foods, 100 delicious foods that provide the
maximum number of nutrients for the least amount of
calories. It is an inspiration not only for those who want
to achieve vibrant health and energy, but also for those
who want a healthier way to lose weight. Mateljan
explains how you can eat healthier without sacrificing
taste, and why it is not any more expensive to eat health-
ier. The book also includes new ways to maximize the nutri-
tional value of the World’s Healthiest Foods, while minimiz-
ing preparation time, with quick and easy recipes that any-
one can make.
Mateljan also wrote best-selling books Cooking Without Fat
and Baking Without Fat and is the founder of the George
Mateljan Foundation, a not-for-profit organization created to
help people live longer, healthier lives by eating well. The
George Mateljan Foundation currently has 5 million visitors to its
web site annually (www.whfoods.org), Google’s most popular des-
tination for information on the “healthiest foods.”

Wimmer Cookbooks is delighted to add this book to its col-
lection of over 1,800 cookbooks. The World’s Healthiest Foods,
Essential Guide for the Healthiest Way of Eating, clearly reflects
Mateljan’s dedication to making the world a healthier place.




“We Won the VOX”

In December of 2005 Wimmer Cookbooks co-published a book with Frank Grisanti’s
Restaurant. The cookbook, which features recipes from the renowned restaurant, has
recently won the VOX award.

The VOX is a paramount award for achieving excellence in public relations. The
Memphis Chapter of the Public Relations Society of America sponsors the award, which
represents the top performance by persons or groups in communication campaigns, spe-
cial events, writing, and utilization of media in creative ways.

Individuals associated with the cookbook were so thrilled! Kim Brukardt stated, “We
beat out two ad agencies to win the top prize for marketing/communications campaigns.
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I was nervous when I saw who we were up against, but we won!”

This is proof that cookbooks are ideal for marketing, and that Wimmer Cookbooks

has all the ingredients to make it happen. Congratulations to the

Frank Grisanti book for winning the VOX Award!
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2006 EBniry Period MNow Oven Through Sept, 29th

Cookbooks published for fund-raising
purposes by non-profit organizations in 2005
and 2006 are eligible to enter the 17th Annual
Tabasco Community Cookbook Awards. Friday,

September 29, 2006 is the deadline for submissions.
Wimmer Cookbooks encourages all of our publishers to
submit your book published during this time-frame.

Winners will receive contributions to their charities in the
following amounts: first place, $2,500; second place, $1,000; and
third place, $750. Six regional awards may also be awarded and
will each receive $500. All winners will also be presented with
distinctive dinner plate plaques, personalized for their organizations,
as well as awards stickers for their books.

Wimmer has played a significant role in the number of
books to win community cookbook awards.

Cookbooks that have sold more than 100,000 copies,
regardless of when they were first published, are eligible for
induction into the Walter S. Mcllhenny Hall of Fame, which
honors books considered classics in the field. To date, 60 books
have been awarded this distinction.

Hall of Fame honorees will also receive commemorative

plate plaques and awards stickers. River Road

Recipes IlI, created by the Junior League of

Baton Rouge, Louisiana was voted into the

Walter S. Mcllhenny Hall of Fame in Feb. 2006.

Wimmer Cookbooks currently has all three River Road

Recipe cookbooks in our Distribution Catalog. The River

Road Recipes cookbooks series is the number one, all time,

best selling community cookbook series in the nation that orig-
inally won the Tabasco Community Cookbook Award 1994.

Each organization entering a book should submit four copies
along with a completed entry form and documentation of how
the proceeds will benefit worthwhile community projects.
Entries are judged on layout and design, title, theme, storyline,
incorporation of regional culinary traditions, recipe content, and
the organization's fund-raising efforts. For an entry form and fur-
ther awards details, visit www. TABASCO.com.

The Tabasco Community Cookbook Awards were estab-
lished by Mcllhenny Company seventeen years ago to recognize
the role these books play in chronicling and preserving local
culinary traditions, which may have been around for
generations.

erackaging an O|o|er COOI(I‘DOOI(

As books mature, the sales process can seem to taper off.
Sometimes it takes a little creativity to repackage your book
to be more than just a cookbook! Some creative ideas to
repackage books are:

® Create a gift basket by placing your book in a wicker
basket with fresh pasta, herbs and cheese. It could be used as
a house-warming gift for real estate agents.

® Place the staples of dried herbs, wooden spoons and
measuring cups for a new bride.

® For a more masculine touch, you could package grill
tools, ingredients for a sauce or rub found in your book and a
6-pack of special beer.

® For a romantic gift, add a bottle of wine, special choco-
late to go along with a dessert recipe and cooking coupons!

The opportunities to create a different appeal with your
book are endless. Try to think outside of the box and turn a
greater profit for your fundraiser!








